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Survey Shows Bank Customers Committed to Branches, but Shorter Queues and
Greater Access to Financial Experts Needs to be a Priority.

Basingstoke, Sept 16, 2015 -

Three quarters of Britons believe branches will still exist in 2025, with shorter queues (43%),
access to more experts (29%) and a more personalised service (27%) top of the list of
desirable features for the bank branch of the future.

Despite the adoption of online and mobile banking services and as banks continue to close
branches around the UK, 57% of the 2030 respondents surveyed by cash management
experts Glory Global Solutions said they still visit their bank branch once every two to three
months or more.

Access to expert advice is particularly important to 18-24 year olds with 36% saying they
want more experts available in branches in the future. Over half of 18-24 year olds (51%)
say they want their branch to provide a more ad hoc drop-in banking advice service by 2018.
For the 25 to 34 year olds, longer opening hours are the priority, with 58% saying they want
their branch to offer longer opening hours by 2018.

Paul Adams, CEO of Glory Global Solutions, described the findings of the survey as
particularly encouraging for those banks investing in front end technology that improves the
customer experience and releases staff to spend more time providing financial advice.

“The challenge for banks is how to respond to customer demands for more face-to-face
interaction without significant increases in their cost base. By automating cash transactions
at the counter and expanding the range of transactions available to customers through
assisted service devices, banks have the opportunity to transform the customer experience
without increasing staff costs,” Mr Adams said. “Glory delivers expert planning, knowledge
and solutions to help banks optimise that customer experience and ultimately improve
revenue.”

Glory’s teller assisted service solution, TellerInfinity provides a unique combination of
features that transform the way traditional banking services are delivered in branch.
Developed with the world’s leading financial institutions, it aligns with existing branch
processes and systems, performing all transactions that are often conducted by tellers,
mobile, online and ATMs.

Combined with the Glory teller automation technologies, which provide full banknote
authentication, counting and fitness sorting, such innovative banking solutions help banks
reduce the time and costs associated with the complicated manual handling of cash, freeing
up staff and teller time so they can engage with customers more effectively and improve the
customer experience.

Other relevant findings from the survey include:

o 57% of those surveyed still feel that making transactions in branch is safer and more
secure than online


https://www.gloryglobalsolutions.com/en-gb/solutions_for/banking/Pages/optimising_workforce.aspx
https://www.gloryglobalsolutions.com/en-gb/products/technology/teller_automation/Pages/default.aspx
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o 41% said they would prefer to apply for a mortgage in branch and 34% said they
would want to apply for a large loan of £10,000 or more in branch, although the
number was much higher among 18 to 24 years olds (55% and 54% respectively)

-ENDS-

About Glory Global Solutions

Glory Global Solutions is a global expert in cash management and business optimisation,
delivering innovative technology and service solutions that improve security and productivity.
Our customers span the financial, retail, amusement and gaming industries.

Headquartered in the UK, Glory Global Solutions employs over 2,500 professionals
worldwide and has a distribution network reaching over 100 countries. It is supported by the
technical expertise of parent company GLORY. With nearly 100 years history,
headquartered in Japan, GLORY is a pioneer in the development and manufacture of money
handling, cash management, vending and automatic service equipment.

Glory Global Solutions was formed in 2013, following the acquisition of Talaris by GLORY
LTD.

For more information please visit www.gloryglobalsolutions.com.
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All figures, unless otherwise stated, are from YouGov Plc. Total sample size was 2030
adults. Fieldwork was undertaken between 4th to 5th August 2015. The survey was carried
out online. The figures have been weighted and are representative of all GB adults (aged
18+).


http://www.gloryglobalsolutions.com/
mailto:jan.chessell@thisisfishburn.com
mailto:tom.morris@thisisfishburn.com
mailto:jo.styles@uk.glory-global.com

